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   The rapid economic, technological and cultural changes pose a problem which affects man’s habitat, in which some fundamental bases, such as space, identity, means of communication and consumption are some of its constitutive aspects.

   Colour, present in every activity of life, is a tool of expression and communication which requires, on the part of designers, an updated knowledge of the situation. Taking into account the quality of some present urban facts, it seems they do not understand the problem involved in the city of the end of the century, which would enable us to fully exploit its communicative and expressive potential. Nowadays, the action of colour seems to be dominated by inner and external forces of this end of the century society with the complacency of its operators.

   In the perceptual plane as well as in the level of icons, colour is a basic element of a progressive structuring of the suggestions of the physical surroundings, by means of which the inhabitant realizes the environment around him (Sanz 1993:31). This double interpretation of the role of colour and the responsibility of its action as a tool of design in the construction of the city leads us to think about certain considerations as regards the changing panorama of the present city.

  The problem is framed in the terms which, at present, state the visual communication of man with the city, the morphological components of which, as visual forms, integrate a language where colour has a predominant action.

   The structuring of the urban image is related to the contemporary iconic creation which has been progressively affected and conquered, in multiple and simultaneous ways, by means of communication and the development of technologies of information; there is a change in the perception of time and space as well as a progressive sophistication of iconosyntactic and symbolic resources which is seen, among other aspects, in the icon verbality and convergence between connotation and denotation.

   If we are ready to recognize identity, structure and signification as inherent characteristics of image it is relevant to consider the above mentioned changes, which affect the relationship man – urban environment and its subsequent behavior, and their impact at the beginning of the third millennium.

